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More than two thirds (67%) of online shoppers 
have made a purchase from a website based 
outside of their home country. In markets including 
Australia, Brazil, France, and Germany, this 
percentage is even higher. (Source)

One of the biggest barriers for consumers is 
language. Only 28% of consumers would purchase 
from a site that wasn’t in their own language, while 
nine out of ten users will ignore a product entirely  
if it is not available in their native language. 
(Source)

As these stats show, translation allows retailers to 
access a far larger customer base, by engaging with 
customers in their own language.
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Conclusion
Translation and localization are essential for any retailer looking to expand into new 
markets, and to constantly improve the quality and relevance of their ecommerce 
content. 



It isn’t the necessary but potentially laborious task it may have been seen as in the past, 
but instead it’s a way of bringing your brand closer to your customer. By adapting the 
customer experience for different markets, personalizing content and learning more about 
customers in your target country, you can help build confidence and foster loyalty. 



34% of online retailers still sell within their own borders only, with cultural sensitivities 
(67%) and translation (56%) seen as moderate or major challenges to expansion. 
(Source) 



With a Translation Management System, retailers are able to overcome these challenges 
and carry out translation projects at scale with greater speed and efficiency than ever 
before. Modern translation and localization technologies leverage advances in AI to 
maintain quality by understanding context and ensuring accuracy. As a result, time to 
market can be reduced, while maintaining a high standard of content that resonates with 
target audiences.



With the ability to have a direct influence on customer acquisition, conversion, and 
retention, a Translation Management System becomes a powerful growth lever, rather 
than a cost center for retailers.
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